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EXECUTIVE SUMMARY 

Deliverable (D) 6.4 “Awareness Raising Actions” reports on the development and implementation of 

the AeroSolfd awareness raising actions by partners focusing on addressing the general public to raise 

awareness on the AeroSolfd solutions as a way to contribute to better air quality and reduction of risks 

to human health and the environment caused by air pollution. Report shows a multitude of awareness 

raising actions were developed by AeroSolfd partners in the different countries covered by the project 

partners, reaching a wide audience.    
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1. INTRODUCTION  

1.1. PURPOSE AND TARGET GROUP 

AeroSolfd team developed a mix of different communication tools, covering both printed and digital 

channels, which were used during diversed Awareness Raising Actions promoted by AeroSolfd 

partners. This multi-events and multi- channel approach ensured that a broad range of stakeholders 

and target audiences were reached, as predicted for the awareness raising actions targets.   

In general, the target audience of the AeroSolfd awareness raising actions included all groups of people 

which are not covered by exploitation actions (i.e. all groups of people except transport industry and 

its professionals):  

• Other Projects  

• Academia  

• NGOs/Non-profit  

• Policy and regulation organisms  

• Initiatives & Networks  

• Individuals  

• Organisations & Associations  

• Media  

• … 

During project implementation the project team performed a revision of the predicted communication 

actions, due to two main challenges: 

1. in some EU countries Mobility European Week seems to be receiving less attention by 

municipalities, and losing the ability to mobilize broad groups of society; 

2. while the AeroSolfd proposal predicted a AeroSolfd bus tour across countries, the extreme 

costs uprise after COVID and during Russia-Ukraine war inhibited the possibilities of executing 

this action due to the budget limits.  

A meeting was held with the EU project officer to revisit the goals proposed by the project and revise 

the communication actions, still keeping in mind the goals to cover at least 8 cities, implementing 10 

communication events/actions, and reaching in total more than 8000 people. A plan of communication 

actions was discussed and approved by the EU project officer, which is presented in the table 1. This 

plan included the development of several communication actions within different locations. 

Within this framework, the purpose of this Deliverable is to present the different communication 

actions developed by AeroSolfd partners in the different EU countries during the project, to reach the 

different target audiences.   
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Table 1 Awareness Raising Actions Planned 

No.  City 
Leading 
Partners Date Action 

Nº people 
reached 

1 Ljubljana 
LPP 

September 
2024 

Event together with City of Ljubljana (September 2024) 
and personalized bus promoting AeroSolfd, during the 
EMW and running for one month 

 
Over 5.000 

2 Amsterdam 

CENEX   

Technology Innovation Display Event 
 
Workshop on Sustainability in collaboration with other 
Horizon Projects  

Over 200 
 
About 100 

3 Valladolid 

CARTIF 
 
 
Ava, 
Auvasa 
  

  
June 2024 
 
 
September 
2024 
  

AeroSolfd project information stand at the open day in 
celebration of the 30h anniversary of Cartif  
 
Information campaign of the Aerosolfd project in 
Valladolid's public transport system during EMW (500-
1000 perching of Aeroslfd on buses + video + logo on 2 
buses in 2 different lanes)  

Over 200 
 
 
 
Over 5.000 

4 Barcelona CSIC  June 2025 Awareness raising campaign (8400 posters in Barcelona) Over 10.000 

5 
Condeixa-a-
Nova 

INTEC May 2024 Fórum das Práticas Municipais de Qualidade de Vida  Less than 50 

6 Lisbon INTEC, 
ML June 2025 

Open workshop with transport and environmental 
stakeholders  

Less than 50 

7 Portugal INTEC, 
ML 
 
 

Setember-
October 2023 
 
April 2024 
 
November 
2025 

Newspapers (news about the project and GA in Lisbon in 
October 2024) 
 
Youtube video 
 
Article in the magazine ‘Segurança’ (2025 Sept/Oct 
edition) 

Over 2000 
 
 
Over 2300 
 
Over 20001 

8 Karlsruhe Steinbeis 
 November 
2024 

POLIS Conference (Nov 24) Over 2002 

9 Sofia SDA 

 September 
2022 
September 
2023 
September 
2024 

Presence in Mobility Week in all 3 years (2022, 2023, 
2024) 

About 600 
(200 each 
year) 

10 Aalborg  NFA  August 2024 
Mobility Event. A workshop with a boot for AeroSolfd 
project 

Over 200 

 

2. OBJECTIVES AND EXPECTED IMPACT 

2.1. OBJECTIVES 

The objective of the AeroSolfd communication is to ensure effective communication with the general 

public. Air pollution is the result of complex systems, and solutions to the problem also require 

multilevel involvement. Accordingly, AeroSolfd has planned different communication materials to 

raise awareness on AeroSolfd solutions which can support action towards people concerns regarding 

 

1 Estimated number, considering that the magazine average number of readers is 3.500, covering the areas of 
Portugal, African Portuguese speaking countries and Brasil.    
2 The conference reached over 1.000 participants. We assume at least 20% were reached. 
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particles impact on health (as demonstrated by the survey results presented in D4.3). The actions 

presented here, aiming to reach over 8.000 people are complimentary to other communication actions, 

as AeroSolfd communication strategy included different communication channels to reach multiple, 

diverse populations. These include using digital (website, social media ) and printed materials (roll-up, 

flyers) presenting a variety of resources on air quality, air pollution prevention, and advocacy tailored 

to raise awareness on AeroSolfd solutions which can support action towards people concerns with 

particles negative impacts. 

2.2. EXPECTED IMPACT 

The key contribution of AeroSolfd’s communication tools and materials is to support the public and 

market demand for retrofit solutions, which clearly benefits European society. Project results 

demonstrate AeroSolfd retrofit solutions can have a strong impact on the reduction of tailpipe and 

brake emissions, which will decrease health impacts and other societal and environmental negative 

impacts. Hence, the expected impact of the communication materials will be a better informed and 

empowered general public, so they start advocating for cleaner air, which consequently will advocate 

for incentive schemes or regulations to adopt retrofit solutions starting in 2025.  

3. AWARENESS RAISING ACTIONS 

The communication events and awareness raising actions covered 7 of the 8 EU member states  

represented by AeroSolfd consortium partners: Portugal, Spain, Germany, Netherlands, Denmark, 

Slovenia and Bulgaria.  

 

Figure 1 AeroSolfd partner's location map 

 

3.1.LJUBLJANA 

LPP planned a first set of activities for the EMW in September 2024. During EUROPEAN MOBILITY WEEK 

LPP attendet several events. On 21st September 2024, LPP participated in the 'Future zero' event, in 

the Ljubljana city center, where new technologies and enviromentaly friendly solutions were 

presented to general public. LPP attendet this event with several presentations, including an oral 
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presentation perfomed on stage by Gregor Cunder. One of the presented novelty was filtration system 

developed within AEROSOLFD project. To general public there was presentation of the project LPP is 

part of. In detail presentation of filtration of break particles was presented and all activities regarding 

this project were presented as well. There were some questions from public regarding filtration devices 

we answered. 

Over 2500 people participated in the event, including more than 2500 general public and about 50 

professionals. Information provided to the audience included general presentation about the project 

and specific answeres about project filtration solutions (not only brake filtration, but also other 

solutions within aerosolfd project). Leafets were distributed. 

Additionally, a bus wraped in Aerosolfd sticker was present on site. After this period the bus kept 

running in Ljubljana, and leaflets kept being distributed for a month.  

       

                

Figure 2 AeroSolfd participation in Ljubljana European Mobility Week in 2024 

 

3.2.AMSTERDAM 

Cenex Nederland represented the EU Project AeroSolfd at the Mobility Fair and the Amsterdam 

InChange (formerly known as Amsterdam Smart City Demo Day). The event brought together experts, 

innovators, and partners, all focused on creating a sustainable, resilient, and inclusive future.  

The visitors were informed of innovative air filtration solutions for metro stations, vehicle tailpipes, 

and brakes developed by the EU Project AeroSolfd. To gain insights into the concept of Life Cycle 

Assessments (LCA) and their role in product sustainability, those interested, engaged in a game of the 

https://www.linkedin.com/company/cenex-nederland/
https://www.linkedin.com/company/eu-project-aerosolfd/
https://www.linkedin.com/company/amsterdam-inchange/
https://www.linkedin.com/company/amsterdam-inchange/
https://www.linkedin.com/company/eu-project-aerosolfd/
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Cyclum Vitae board game 

(https://www.linkedin.com/feed/update/urn:li:activity:7259459440855154688).   

                       

Figure 3 AeroSolfd participation in Amsterdam Mobility Fair and the Amsterdam InChange, 2024 

 

3.3.VALLADOLID 

On the 17th of May, a news was publishes in a local newspaper online: 

https://www.eldiadevalladolid.com/noticia/z3b7af751-b53a-c94b-

d3629ebd055fc6d1/202405/aerosolfd-soluciones-para-mejorar-la-calidad-del-aire. And on the 20th of 

May, Carlos Casado was interviewed by a local radio station Valladolid ‘vive radio’ and made available 

on podcast (https://www.viveradio.es/podcastValladolid).  

AeroSolfd project was also part of the CARTIF 30th anniversary exhibition on 2024. 

             
 

Figure 4 AeroSolfd advertised on news and during CARTIF anniversary exhibition 2024 

https://www.linkedin.com/feed/update/urn:li:activity:7259459440855154688
https://www.eldiadevalladolid.com/noticia/z3b7af751-b53a-c94b-d3629ebd055fc6d1/202405/aerosolfd-soluciones-para-mejorar-la-calidad-del-aire
https://www.eldiadevalladolid.com/noticia/z3b7af751-b53a-c94b-d3629ebd055fc6d1/202405/aerosolfd-soluciones-para-mejorar-la-calidad-del-aire
https://www.viveradio.es/podcastValladolid


D64. Report on Awareness  Raising Actions   

 

14 

 

AUVASA implemented an information campaign of the Aerosolfd project in Valladolid's public 

transport system during EMW in 2024 and continued running until October 2nd. Two buses, running 

in two different lanes were personalized with AeroSolfd logo, and a total 500-1000 perchings of 

Aerosolfd project were posted on buses.  

The perchings were distributed in the following lines:  

• L1= from 601 to 611 

• L2= 409 - 410 – 411 – 412 – 413 – 414 – 415 – 230 

• L3= 311 – 312 – 313 – 314 – 315 – 316 – 317 

• C1= from 337 to  344 

 

Figure 5 AeroSolfd advertised in Valladolid by AUVASA bus during EMW 2024 
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Figure 6 Perching displayed in buses in Valladolid 

 

3.4.BARCELONA 

The AeroSolfd advertising campaing took place in Barcelona from 23 to 30 of June, 2025. During that 

week, a total of 8,400 AeroSolfd posters were distributed: 8,000 in A3 format (29.7x42cm) in shops, 

and 400 in B1 format (70x100cm) on advertising columns.   

The distribution areas included the following: Sarrià, Sant Gervasi, Gràcia, Les Corts, Sants, La Bordeta, 

La Campana, Sant Andreu, Fabra i Puig, Av. Meridiana, Via Júlia, Passeig Valldaura, Llucmajor, Virrei 

Amat, La Sagrera, Navas, Pg. Maragall, Av. Mare de Déu de Montserrat, Ronda Guinardó, Ciutat Vella 

- El Raval, Via Laietana, Gran Via de les Corts Catalanes, Eixample Derecho, Eixample Izquierdo, Sant 

Antoni, Sagrada Família, Fort Pienc, Av. Paral·lel and El Poblenou. 
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Figure 7 AeroSolfd posters in Barcelona 

 

3.5.CONDEIXA-A-NOVA 

In May 2024 AeroSolfd was present in Fórum das Práticas Municipais de Qualidade de Vida, an event 

organised by INTEC targeting municipalities. The AeroSolfd video was displayed in the event breaks 

and there was a specific table with AeroSolfd communication materials. The team had the chance to 

engage with several municipalities’ officers. 

 

Figure 8 – AeroSolfd in  INTEC event Fórum das Práticas Municipais de Qualidade de Vida, in Condeixa-a-Nova 
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3.6.LISBON 

INTEC and Metro Lisbon organized a workshop which was held in Lisbon on 18th of June 2025. This 

event included talks of INTEC and Metro Lisbon, representing AeroSolfd project, but also of 

representatives of several CSO and public authorities including: CCDR-LVT (Lisbon regional authority); 

ANECRA (association or car retail and maintenance), TML (Lisbon Metropolitan Transport, public 

capital), ANTROP (association of people transport) and ZERO (Environmental NGO). 

Even though the participation was short3, the event was recorded in video. Recording is being analysed 

and INTEC is preparing communication material about the event to be shared in September-October 

in INTEC website, after holidays.  

 

Figure 9 - Photos of the event in Lisbon on 18th of June 

 

3.7.PORTUGAL 

During the 36 months of AeroSolfd project, several communication actions were performed in 

Portugal, considering 3 main periods: 

• September-October 2023 

 

3 In Portugal, due to several public holidays in June a considerable amount of people take holidays at that time. 
Moreover due to good weather, several events happen in Lisbon at the time. 
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INTEC published an article EuroTransporte on September 26th, advertising the project and the GA 

meeting happening in Portugal in October 2023. Several news succeeded before the GA: news 

published between 20 and 28 September 2023 (https://www.atlasdasaude.pt/noticias/intec-integra-

projeto-europeu-para-melhoria-da-qualidade-do-ar; https://aipor.pt/4564-ha-um-projeto-europeu-

que-melhora-a-qualidade-do-ar); another article was released in October 17th in Diário de Notícias, 

one of the most relevant Portuguese Newspapers (https://www.dn.pt/opiniao/por-um-futuro-mais-

limpo-e-saudavel-17186021.html). Two articles were published after the GA meeting: in October 27 in 

Jornal Económico (a widespread Portuguese Newspaper), October 30th in Ambiente Magazine, and 

November 1st in Away Magazine referring to the project and the event 

(https://leitor.jornaleconomico.pt/noticia/projeto-de-cinco-milhoes-de-euros-para-melhorar-a-

qualidade-do-ar-ja-esta-a-ser-testado-no-metro-de-lisboa; https://www.ambientemagazine.com/o-

metro-de-lisboa-surge-automaticamente-como-parceiro-natural-do-projeto-aerosolfd/; 

https://away.iol.pt/cronica/opiniao/dalila-antunes-um-passo-sustentavel-para-a-saude-dos-

cidadaos/20231101/65420ccbd34e65afa2f71072). 

• April 2024 

Metro de Lisboa developed a promotional video about AeroSolfd project, which was displayed in 

youtube channel in April 2024. A total number of 2.300 visualisations was counted at January 2025. 

  

Figure 10 AeroSolfd video developed by Metro de Lisboa and posted in youtube in April 2024 

• November 2025 

An article was developed to revista Segurança which will be published in October 2025 (the magazine 

is not published on a monthly basis). This magazine is selected by covering a more broader public than 

the transport sector. 

 

3.8.KARLSRUHE 

As part of the AeroSolfd Project’s commitment to public engagement and dissemination, a key 

awareness raising action was carried out during the POLIS Conference 2024, held on 27–28 November 

in Karlsruhe, Baden-Württemberg, Germany. Represented by Steinbeis Europa Zentrum, the AeroSolfd 

consortium participated in Europe’s leading sustainable urban mobility event, which gathered over 

1,000 participants from across the public and private sectors. 

https://www.atlasdasaude.pt/noticias/intec-integra-projeto-europeu-para-melhoria-da-qualidade-do-ar
https://www.atlasdasaude.pt/noticias/intec-integra-projeto-europeu-para-melhoria-da-qualidade-do-ar
https://aipor.pt/4564-ha-um-projeto-europeu-que-melhora-a-qualidade-do-ar
https://aipor.pt/4564-ha-um-projeto-europeu-que-melhora-a-qualidade-do-ar
https://www.dn.pt/opiniao/por-um-futuro-mais-limpo-e-saudavel-17186021.html
https://www.dn.pt/opiniao/por-um-futuro-mais-limpo-e-saudavel-17186021.html
https://leitor.jornaleconomico.pt/noticia/projeto-de-cinco-milhoes-de-euros-para-melhorar-a-qualidade-do-ar-ja-esta-a-ser-testado-no-metro-de-lisboa
https://leitor.jornaleconomico.pt/noticia/projeto-de-cinco-milhoes-de-euros-para-melhorar-a-qualidade-do-ar-ja-esta-a-ser-testado-no-metro-de-lisboa
https://www.ambientemagazine.com/o-metro-de-lisboa-surge-automaticamente-como-parceiro-natural-do-projeto-aerosolfd/
https://www.ambientemagazine.com/o-metro-de-lisboa-surge-automaticamente-como-parceiro-natural-do-projeto-aerosolfd/
https://away.iol.pt/cronica/opiniao/dalila-antunes-um-passo-sustentavel-para-a-saude-dos-cidadaos/20231101/65420ccbd34e65afa2f71072
https://away.iol.pt/cronica/opiniao/dalila-antunes-um-passo-sustentavel-para-a-saude-dos-cidadaos/20231101/65420ccbd34e65afa2f71072
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At the AeroSolfd stand in Hall 4, attendees were introduced to the project’s retrofit solutions aimed at 

reducing transport related emission in urban areas. This action provided a valuable opportunity to 

engage with mobility experts, practitioners, and decision-makers, raising awareness of AeroSolfd’s 

contribution to cleaner urban air and healthier cities. 

To enhance visibility and engagement, the Steinbeis team prepared a variety of promotional materials 

including: 

• Giveaways: branded chocolates and AeroSolfd stickers. 

• Printed materials including flyers, posters, brochures, and roll-ups. 

• Digital content such as a video playlist showcasing AeroSolfd’s retrofit technologies and their 

impact on urban air quality 

The event reached an estimated 200 individuals directly through the AeroSolfd booth, with broader 

visibility across the conference audience. 

 

Figure 11 Impressions from the AeroSolfd Stand at the POLIS Conference Exhibition 
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3.9.SOFIA  

In Sofia, the European Mobility Week (EMW) is still benefitting of lively events, reaching  a wide range 

of society, namely considering families. The AeroSolfd partner SDA was present in EMW activities in 

Sofial covered by all the 36 months of the AeroSolfd project period (September 2022, September 2023 

and September 2024).  

Every year the project reached hundreds of local citizens, who were reached by the AeroSolfd visuals 

in SDA stand and by leaflets distributed by SDA team to the local citizens visiting the EMW fair in Sofia. 

 

Figure 12 AeroSolfd participation in Sofia European Mobility Week in 2022, 2023 and 2024 

 

3.10. AALBORG 

EU Project AeroSolfd was represented at the Trafikdage event at Aalborg University in Denmark which 

brought together key players in the Danish transport sector to discuss issues in national transport 

policy and practice. AeroSolfd Danish partner, Det Nationale Forskningscenter for Arbejdsmiljø 

(NFA/NRCWE), presented our commitment to improving air quality in urban transport. The conference 

provided an excellent platform for exchanging ideas and exploring sustainable transport solutions 

  

Figure 13 AeroSolfd participation in Aalborg in August 2024 

 

 

 

https://www.linkedin.com/company/eu-project-aerosolfd/
https://www.linkedin.com/company/trafikdage/
https://www.linkedin.com/company/nfadk/
https://www.linkedin.com/company/nfadk/
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4. DEVIATIONS FROM THE PLAN 

As referred in section 1, the communication actions defined during proposal stage were reviewed due 

to international events that had an impact on market prices, which compromised the implementation 

of initially predicted awareness raising actions. A revised set of communication actions defined to 

attain the same scope and target goals  set in the proposal was proposed by the AeroSolfd consortium 

in early 2024 and approved by the Project Officer. Target public reached was around 28.000 people. 

 

5. LINKS WITH OTHER WPS 

The AeroSolfd communication actions used the communication materials and templated developed 

under WP6. Contents were developed in close connection with other WPs, namely considering WP1, 

WP2 and WP3. WP5 provided guidelines for communications which were followed for the 

development of communication messages. WP4 also provide valuable inputs concerning the 

stakeholder requirements and challenges for AeroSolfd solutions market implementation which 

informed the communication strategy (e.g. cities air quality positive evaluation following the EU Ai 

Quality Directive present an obstacle), citizens perceptions on air quality (high risk perception and high 

perception of municipalities inaction) which informed the strategy for communication, and products 

sustainability evaluation which were used in final communication actions.    

 

6. CONCLUSIONS AND RECOMMENDATIONS 

Several communication actions and events were performed by the AeroSolfd consortium targeting 

general public. It covered cities in an area of 7 EU countries and reached over 27.000 European citizens, 

which emphasises the success of the AeroSolfd project on disseminating the values, policies and effort 

of EU on the improvement of the environmental quality in general and air quality in particular. 

The maintenance of actions enhancing public awareness is critical to value cities’ investment and local 

policies supporting the implementation of actions which can motivate societies to reach the new 

targets set by the European Directive in Air Quality (Directive 2024/2881 - Ambient air quality and 

cleaner air for Europe).  
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APPENDIX – additional information from projects 

 

LJUBLJANA 

• Materials produced for the awareness raising actions 

 

 

Figure 14 AeroSolfd Flyer in Slovene, front page 
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Figure 15 AeroSolfd Flyer in Slovene, back page 

 

  

Figure 16 Screenshots from promotional video in Slovene 
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AMSTERDAM 

• Materials produced for the awareness raising actions 

 

 

Figure 17 Design of textil backdrop for mobility fair stand 
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Figure 18 - A0 Poster prepared for the mobility fair 

 

In this event also the project roll-up was displayed, together with business cards and flyers . 

 

VALLADOLID 

• Materials produced for the awareness raising actions 

 

Steinbeis prepared the designs for the vinyls and perchings shown below: 
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Figure 19 Design of lateral vinyl for the buses in Valladolid 

 

 

Figure 20 Vinyl Design -  back side of one of the buses running in Valladolid  
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Figure 21 Vinyl Design for the second bus running in Valladolid 
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•  

• Figure 22 Perching design created by Steinbeis for the awareness raising action in Valladolid 

 

 

Figure 23: Screenshot of project video prepared with simplified Spanish subtitles and larger font 
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BARCELONA 

• Materials produced for the awareness raising actions 

 

Figure 24 A3 Poster designed for the awareness raising campaign in Barcelona 

 

• Map for for the awareness raising actions 
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Figure 25 A3 Map representing the area of the awareness raising campaign in Barcelona 

 

CONDEIXA-A-NOVA 

• Materials produced for the awareness raising actions 
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Figure 26 - A4 AeroSolfd Info Sheet 

 

The project roll-up was displayed, together with business cards. 

 

LISBON 

• Example of materials produced for the awareness raising actions 
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Figure 27 - Dissemination of the Lisbon event 

 

 

PORTUGAL 

• Example of materials produced for the awareness raising actions 
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Figure 28 – First page of the article published in Segurança magazine 

 

KARLSRUHE 

• Materials produced for the awareness raising actions 
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Figure 29: Screenshots of the slide show prepared for the video playlist displayed at the POLIS Conference 
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Figure 30: 970x2365 mm Design for the AeroSolfd Stand at the POLIS Conference 
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Figure 31 Poster A0, vertical for the POLIS Conference 
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Figure 32 Poster A0, horizontal for the POLIS Conference 

 

  

Figure 33 Giveaways, stickers and decoration at the AeroSolfd stand 
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During this event, the project roll-up was also displayed, flyer and business cards were distributed. 

 

AALBORG 

• Materials produced for the awareness raising actions 

 

Figure 34: Visual in Danish prepared for social media promotion of the Traffic Days in Aalborg 
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Figure 35 A0 Poster prepared for the Traffic Days in Aalborg 

 

A shorter version of the project video was prepared for this event. The project roll-up was displayed, 

together with business cards and project flyers. 

 

 

 


